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Abstract: Sentiment analysis together with opinion mining traditionally refer to the analysis of people's 

opinions, sentiments, evaluations, attitudes, and emotions from written language. Starting from the 90's 

the increasing volume of available digital content lead to the development of very efficient automated text 

mining tools which in turn  helped to modernize diverse fields from political science to health care.  Now 

we witness another big jump as multimedia content is quickly becoming dominant. In addition, we spend 

an increasing amount of time online, audio-visually connected to the web (thus contributing to the increase 

of the data volume). We are in search for new tools and approaches that can help analyze multi-modal data 

in fast and robust fashion. The demand for such tools is clearly visible, but there are complex challenges to 

address first. I present an application oriented view on some outstanding issues and argue that stronger 

interaction between industry and science (in particular, social psychology) is needed if we want to create 

truly useful tools and do not want to always rely on a "Like" button. 
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